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Brussels, 18 October 2018

SUBJECT: electronic labelling in Europe

Dear Kristian,

in view of the upcoming communication on the (Digital) Single Market we had the pleasure to meet your 
colleagues Marika Lautso-Mousnier and Kamila Kloc from Vice-Presidents Katainen and Ansip cabinets. 
During the exchange we highlighted among others several key issues for the single market for products and 
it was agreed to discuss these with you during a meeting at your earliest convenience (see enclosed 
presentation).

One long-standing issue when considering the progress of the Single Market is the introduction of electronic 
labelling ("e-labelling") in the EU. When answering to Andrejs Mamikins, MEP on 10 September 2018 
Commissioner Bieńkowska rightly pointed out that electronic labelling could reduce costs for manufacturers 
and that she would look into the introduction of electronic labelling when evidence becomes available that 
it may be beneficial and practically feasible for all parties affected.

It just happened so that on 21 June 2018 two studies were published by Valdani Vicari & Associati (VVA) 
looking first into e-labelling schemes outside Europe, in particular in the USA, Singapore and Australia1 and 
providing a cost-benefit analysis of the introduction of e-labelling in the EU, including a survey of Market 
Surveillance authorities and industry2. The available data confirms today's significant burden for industry, as 
the study estimates that e-labelling in Europe would reduce the cost of indicating compliance by as much as 
14 per cent - or €112m per year - in the ICT sector alone. For further information please consult the annexed 
key findings and the studies themselves.

e-labelling has been around for almost two decades and 56 per cent of the global economy has adopted it. 
This make the Europe the last major economy demanding exclusively physical labels while the USA, Australia, 
Singapore, China, India, Japan, New Zealand, even Ghana or Malaysia - to name just a few countries - have 
all successfully adopted e-labelling. Standardisation has also progressed significantly which means 
manufacturers are increasingly able to use existing and internationally recognised e-labelling solutions.

The economic case for e-labelling is strong and other regions in the world have demonstrated the feasibility 
and benefits of electronic labelling, e-labelling is thus a truly low-hanging, digital fruit3 and we have 
repeatedly highlighted this to the European Commission. Therefore, we would like to discuss with you 
concretely how to move towards electronic labelling as a valid alternative to fixed labels as soon as possible.

Copy sent to: Carsten Berniig, Marika Lautso-Mousnier, cabinet VP Katainen and Kamila Kloc, VP Ansip.

1http://www.digitaleurope.org/DesktopModules/Bring2mind/DMX/Download.aspx?Command=Core Download&Entr
vld=2695&language=en-US&Portalid=0&Tabld=353
2http://www.digitaleurope.org/DesktopModules/Bring2mind/DMX/Download.aspx?Command=Core Download&Entr
vld=2694&language=en-US&Portalld=0&Tabld=353#
3 https://www.theparliamentmagazine.eu/articles/partner article/digital-europe/e-labelling-low-hanging-fruit

Ref. Ares(2019)1657154 - 13/03/2019

http://www.digitaleurope.org/DesktopModules/Bring2mind/DMX/Download.aspx?Command=Core
http://www.digitaleurope.org/DesktopModules/Bring2mind/DMX/Download.aspx?Command=Core
https://www.theparliamentmagazine.eu/articles/partner


ABOUT DIGITALEUROPE

DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the 
world's largest IT, telecoms and consumer electronics companies and national associations from every part 
of Europe. DIGITALEUROPE wants European businesses and citizens to benefit fully from digital technologies 
and for Europe to grow, attract and sustain the world's best digital technology companies. DIGITALEUROPE 
ensures industry participation in the development and implementation of EU policies.'

DIGITALEUROPE's members include in total 35,000 ICT Companies in Europe represented by 63 corporate 
members and 39 national trade associations from across Europe. Our website provides further information 
on our recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP 

Corporate Members

Adobe, Airbus, Amazon, AMD, Apple, Arçelik, Bosch, Bose, Brother, Canon, Cisco, Dell, Dropbox, Epson, 
Ericsson, Fujitsu, Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Intel, JVC Kenwood 
Group, Konica Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, MasterCard, Microsoft, Mitsubishi 
Electric Europe, Motorola Solutions, MSD Europe Inc., NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic 
Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC, Rockwell Automation, Samsung, SAP, SAS, Schneider 
Electric, Sharp Electronics, Siemens, Sony, Swatch Group, Tata Consultancy Services, Technicolor, Texas 
Instruments, Toshiba, TP Vision, VMware, Western Digital, Xerox, Zebra Technologies.

National Trade Associations

Austria: IOÖ 
Belarus: INFOPARK 
Belgium: AGORIA 
Bulgaria: BAIT
Croatia: Croatian Chamber of
Economy
Cyprus: CITEA
Denmark: Dl Digital, IT-
BRANCHEN
Estonia: ITL
Finland: TIF
France: AFNUM, Syntec 
Numérique, Tech in France

Germany: BITKOM, ZVEI 
Greece: SEPE 
Hungary: IVSZ
Ireland: TECHNOLOGY IRELAND 
Italy: Anitec-Assinform 
Lithuania: INFOBALT 
Luxembourg: APSI 
Netherlands: Nederland ICT, 
FIAR
Poland: KIGEIT, PUT, ZIPSEE 
Portugal: AGEFE 
Romania: ANIS, APDETIC 
Slovakia: ITAS

Slovenia: GZS 
Spain: AMETIC 
Sweden: Foreningen 
Teknikföretagen i Sverige, 
IT&Telekomföretagen 
Switzerland: SWICO 
Turkey: Digital Turkey 
Platform, ECID 
Ukraine: IT UKRAINE 
United Kingdom: techUK
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