


Airband in Africa
The initiative to bring internet to everyone

Microsoft’s Airband Initiative aims to close the digital divide 

and bring high-speed internet connectivity to unconnected 

communities around the world.

It was officially launched in 2017 with the goal of bringing 

broadband connectivity to 2 million people in the U.S. by July 

2022.

After early success, that goal grew to 3 million people in the 

U.S and an additional 40 million across the globe by the 

same deadline.

The goal of the program is to empower local partners who 

know their communities’ geographies and needs to solve their 

community’s last mile connectivity challenges

Every project under this initiative is profitable for the parties 

involved, ensuring a long-term sustainability. 

850 Million
people not using the internet 

across Africa

7 Million
People projected to be covered in 

Africa by July 2022

16 active projects in 

Africa covering over 

4.3M

https://news.microsoft.com/en-xm/2019/10/08/microsoft-steps-up-commitment-to-increased-connectivity-in-sub-saharan-africa/#:~:text=As%20part%20of%20the%20Initiative%2C%20Microsoft%20set%20up,Airband%20pilots%20active%20in%20nine%20countries%20across%20Africa.


Mawingu – Kenya

Through a combination of WiFi hotspots 

and fixed line connections, Mawingu is 

covering over 1,400,000 people in rural 

Kenya.

By leveraging Azure, Mawingu deploys 

services cost effectively, manages network 

assets and identifies customer needs… 

ultimately enabling them to scale 

sustainably.

https://www.mawingunetworks.com/our-story


Bluetown, an internet service provider 

based in Copenhagen, is a multinational 

ISP whose mission is to the global leader 

in rural broadband access. 

Using a hybrid network deployment and 

solar energy Bluetown is providing low-

cost, sustainable Wi-Fi solutions to 

connect people in underserved areas. The 

Bluetown solution, which is currently 

covering over 2,500,000 people across 

Ghana is designed to function in the most 

rural areas of the world, providing a 

turnkey connectivity solution.

Bluetown – Ghana

https://bluetown.com/company/


M-Kopa – Kenya & Uganda

M-Kopa is the largest provider of solar 

home systems globally, connecting over 

750,000 homes, ultimately delivering 

affordable clean energy to over 3.75M 

people.

They are the largest Azure consumer in 

Africa, recently signing the largest Cloud EA 

in subsidiary history. Through a deep 

technology partnership with Microsoft, M-

Kopa’s innovative solution is delivering 

much needed services to previously 

excluded populations.

https://www.microsoft.com/africa/4afrika/mkopa.aspx


New Sun Road – Kenya & Uganda

New Sun Road is a technology company that 

provides software and IoT tools for remote 

power system and network management.  

Using their power platform to network, 

monitoring, and control—online and in real 

time, New Sun Road has created a 

containerized energy and internet access 

solution.

These productive centers are used for 

computer labs, health clinics and small-

scale ag processing and with remote 

monitoring software the systems around the 

world stay  healthy and active. 

https://newsunroad.com/microsoft-airband/


9mobile provides a broad range of 

telecommunication services in Nigeria across 

the voice, data and enterprise services 

spectrum and is committed to facilitating the 

development of the Nigerian economy.

9mobile is the internet service provider 

partner for a project led by the Government 

of Nigeria and Microsoft to enable 

connectivity, skilling, and digital 

transformation. 9mobile will be instrumental 

in providing connectivity services to rural, 

unserved communities in Nigeria, linking 

the communities to vital digital services. 

9mobile – Nigeria

https://news.microsoft.com/en-xm/2021/05/03/microsoft-collaborates-with-the-nigerian-government-to-accelerate-digital-transformation-in-the-country/


I think that the issue that this initiative is 
designed to address - the issue of 

prosperity and opportunity for women 
around the world when it comes to 

technology - is one of the issues of our 
time. 

“
”-Brad Smith, President of Microsoft

Overview

Microsoft Airband is partnering with USAID and what was formerly called 
the Women’s Global Development and Prosperity Initiative to address the 
gender digital divide through bringing meaningful connectivity and 
internet access to more women in remote areas of the world. 

There are six participating Microsoft Airband partners across the five 
countries include New Sun Road (Guatemala), Bluetown (Ghana), AirJaldi 
(India), AndiTel (Colombia), Mawingu (Kenya) and M-KOPA (Kenya). 

Approach & Timeline

3 phased approach over 3 years working with USAID and implementor 
Digital Frontiers

 Phase 1: Microsoft Airband partners and local gender experts collaborate 
to determine a tailored approach to gender-focused connectivity 
programming aligning with partner’s business interests. (approximately 10 
weeks)

 Phase 2: Scale gender focused connectivity work through grants to 
Airband partners (launched January 2021)

 Phase 3: Collect learnings, identify new markets and regulatory support 

USAID & W-GDP collaboration to increase digital access for women



My child is a voracious reader and I 
could never locate enough age-
appropriate books. eKitabu is like 
having a library in our little device and 
now he can read about football, space 
exploration, and the history of Ghana 
all in the same day!

- Lydia C., Mother and Bluetown customer

“

”

Problem

In developing areas, it is not easy to source educational content, 
especially books and reading materials. Because of these problems, 
Bluetown is looking to deliver accessible, locally relevant educational 
content, created by eKitabu, and hosted on the Bluetown local cloud.

Solution

eKitabu reading content now embraces open standards for 
accessibility and enhanced for added accessibility, including 
embedded Local Sign Language video. This project created a model 
that can be replicated with other Airband partners in other markets.

Impact

Bluetown has deployed the Edge server and distributed the eKitabu
Cloud Reader app to their users in Ghana. Bluetown and eKitabu have 
been developing additional usage reporting to track how the platform 
is used over time and where there are other areas for expansion.

Enabling access to in-demand books for students in Ghana



My M-Kopa phone allows me to 
conduct business globally. I have a 
small bag shop and can take pictures 
and use the connectivity to interact 
with customers.

-Boni, M-Kopa customer

“
”

Problem

Some of the main barriers to internet access in emerging markets are 
device ownership and affordability. Half of Sub-Saharan Africa’s 
population are unique mobile subscribers, with only about 25% of the 
population having mobile internet subscriptions.

Solution

Working with Airband, M-Kopa developed a pay-as-you- go (PAYG) 
smartphone that has given them the ability to scale up affordable and 
accessible digital services to customers throughout Africa. To date 
they have sold over 200,000 devices across Kenya and Uganda. Along 
with smartphones M-Kopa offers a range of solar powered household 
appliances using the same PAYG model. 

Impact

Building on the PAYG Smartphone success, M-Kopa continues to 
research and develop new smartphone-based products that can do 
even to improve customers’ lives. In addition, they are working with 
USAID to create content and solutions that target women and girls, 
ensuring that both their sales force and customer base is 
representative. 

Increasing digital inclusion through access to smartphones and connectivity



Traveling to a city with a hospital can 
be costly for our patients. Using Teams 
has allowed us to consult with 
specialists easily and provide better 
care for patients in their home 
community, without burdensome 
travel and costs.

- Vince L., Clinic Health Worker

“

”

Problem

Rural communities in Kenya are not able to readily access health care 
services that are available in large cities. Lack of connectivity 
currently prevents rural clinics from being able to consult with larger 
hospitals and specialists for patient care.

Solution

The Laikipia County government seeks to connect 174 clinics in the 
region. Mawingu is deploying infrastructure to support health clinics 
to utilize video conferencing tools that connect rural clinics with larger 
hospitals in Nairobi and ensure rural patients are provided the highest 
quality of care.

Looking Forward 

Through support from Airband’s COVID-19 response fund, 
Mawingu has provided hardware for 85 clinics and to date, 35 clinics 
have been connected to internet service. Mawingu plans to support 
the government to implement an inventory management system to 
remotely track medicine levels and replenish the clinics more 
efficiently.

Increasing quality of care by connecting rural clinics to broadband in Kenya



Having internet connectivity has 
transformed my university experience 
and has increased the variety of 
resources I have access to.

-University student, Takoradi Technical 
University

“

”

Problem

Lack of internet prevents universities in Ghana from offering 
comprehensive technology-based education. Universities must 
prepare their students with the skills and experience to thrive in the 
digital economy and prepare them for in-demand jobs after 
graduation. 

Solution

Bluetown is entering into agreements to connect several universities in 
Ghana. Beyond connecting the universities, Bluetown will offer 
discounted Microsoft service bundles, including Teams and devices, 
along with Microsoft Certification courses to create a holistic 
education package. 

Looking Forward

Initial deployments will connect about 30,000 students and enable 
Bluetown to showcase itself as an education connectivity partner.

Preparing Ghanaian Universities for the digital future



“ Internet connectivity at my shop has 
allowed me to access Unilever’s 

eCommerce platform and accept mobile 
payment from customers. It’s changed the 

way I run my business for the better. 

”-Duka owner

Problem

A ‘duka’ is a small general store that serves a local community, providing a 
selection of goods and a venue to purchase data for internet service. 
Mawingu is utilizing dukas in Kenya to close the gender digital and 
economic divide. Currently 20% of women use the internet in Africa, 
compared to 37% of men.

Solution

Unilever and Microsoft are working together to enable Mawingu to reach 
more women. Mawingu aims to leverage an existing network of dukas, 
which are more accessible to women than current Mawingu merchants. In 
addition, Mawingu-provided WiFi service will help the shopkeepers by 
increasing access to financial services, including affordable credit and 
integration into Unilever’s value chains and markets. 

Looking Forward

Skill building will be a significant focus of the project, providing duka
owners a digital platform that provides business skills training. Working 
with local partners female users will be able to access Unilever’s U Afya 
platform with content for young mothers and girls. Women-owned shops 
will also be able to use the power of data to improve business efficiencies. 

Empowering Women Business Owners in Kenya 


		2021-10-27T12:43:52+0000


		2021-11-18T10:46:33+0100




