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Fighting the climate crisis

Our existing science-based targets are: to have no carbon emissions from our own operations,
and to halve the GHG footprint of our products across the value chain, by 2030. In response to
the scale and urgency of the climate crisis, we are today additionally committing to net zero
emissions from all our products by 2039 — from the sourcing of the materials we use, up to the
point of sale of our products in the store.

To achieve this goal 11 years ahead of the 2050 Paris Agreement deadline, we must work jointly
with our partners across our value chain, to collectively drive lower levels of greenhouse gas
emissions. We will, therefore, prioritise building partnerships with our suppliers who have set
and committed to their own science-based targets.

We believe that transparency about carbon footprint will be an accelerator in the global race to
zero emissions, and it is our ambition to communicate the carbon footprint of every product
we sell. To do this, we will set up a system for our suppliers to declare, on each invoice, the
carbon footprint of the goods and services provided; and we will create partnerships with other
businesses and organisations to standardise data collection, sharing and communication.

The race to zero must be a collective effort, and business alone cannot drive the transition at
the speed that is required. We call on all governments to set ambitious net-zero targets, as well
as short term emissions reduction targets, supported with enabling policy frameworks such as
carbon pricing.

Protecting and regenerating nature

Unilever has been leading the industry on sustainable sourcing practices for over a decade, and
we are proud that 95% of our forest-related commodities are certified as sustainably sourced to
globally recognised standards. However, to end deforestation, we must challenge ourselves to
even higher standards. This means that we need to have visibility on exact sourcing locations,
and no longer rely on the mass balance system, which does not allow for accurate verification
of deforestation-free when sourcing derivatives of our commodities.

We will achieve a deforestation-free supply chain by 2023. To do this, we will increase
traceability and transparency by using emerging digital technologies — such as satellite
monitoring, geolocation tracking and blockchain — accelerating smallholder inclusion and
changing our approach to derivates sourcing.

We are also committed to working with the industry, NGOs and governments, to look beyond
forests, peatlands and tropical rainforests, and to protect other important areas of high
conservation value and high carbon stock which are under threat of conversion to arable land,
with potentially devastating impact on the natural habitats.









