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Points raised by FB: 

 FB is pleased with the problem-driven approach, no horizontall, all encompassing regulation needed.

 Industry does not need a regulatory push to improve.

 Legal segmentation is challenging; they face problems with DPA (BE, IE).

 Level playing field: He notices a change of tune telcos against OTT, from frontal confrontation to a more

nuanced position.

 consumer harm is essential to determine level playing field. A de-regulatory agenda is more important.

 on copyright and content, FB has concerns. They have invested important resources to develop filtering

mechanisms (copyright, bullying, terrorism, hate speech). It is skeptical about a one-size-fits-all solution.

PHotoDNA cannot be applied to other contents which depend more of the context.

 FB ensures human check for all takedowns - no algorithm can do it efficiently. This is not comparable to

targeting ads, where a failed match has no consequences. Automatic filtering has a lot of false positives.

 In exchange, FB believes that a strong network of trusted flaggers is more effective. Their system is

optimized for speed, while ensuring trust from consumers.

 Counter narratives are essential, pedagogic work more effective than repression.

 FB develops „educational“ reactions against repeat infringers.

CONNECTED source: https://connected.cnect.cec.eu.int/docs/DOC-82592
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