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- What is meant by brand? Some companies have several brands and could indirectly
take a large part of the space provided for brands under the new Regulation.

- On which level is the Danish national logo for organics allowed to appear?

- What is meant by a crisis? Who will define this? And how a lengthy procedure will be
avoided?

- Is a national crisis also considered a crisis? The interlinkages of markets would create
European impacts. o

- What is meant by the "other financial instruments" besides "parafiscal contributions"?

- Can there be several implementing bodies (provisional answer: yes, to be checked).

- Will the Commission/Agency be available for questions regarding the
implementation?

- Are Proposing Organisations from the Faroér Islands eligible (=TC). A provisional
negative answer was provided. To be checked.

- On what conditions is VAT eligible (TC)?

- There is no maximum % anymore on the implementation of the programme by the
proposing organisation. How can one know whether it will be accepted?

- There is the request to be able to use the "Enjoy it's from Europe" signature on
material after the end of a campaign or even on campaign material not funded by the
EU.

Conclusions

There were no critical points raised during the monitoring committees, not by the Danish
AgriFish Agency, nor by the Proposing Organisations.

All participants of the workshop on the future promotion policy showed strong interests.
Several among them voiced explicit intends to propose new programmes. To the extent
possible COM will come back to the questions regarding the future Regulation(s).



ANNEX 1: AGENDA

Monitoring meeting 1

for 2. overvagningsgruppemgde pa programmet “Promotion of EU-pork and pork by-products in the
modern retail and food service sektor in China and Hong Kong” EGFL 05 02 10 01 — 38 01 454, der
afholdes i henhold til art. 24 i Kommissionens forordning (EF) nr. 501/2008 om oplysningskampagner
og salgsfremstgd for landbrugsprodukter pa det indre marked og i tredjelande.

Deltagere/Participants: NaturErhvervstyrelsen/Danish AgriFish Agency, og Landbrug &
Fgdevarer/Danish Agriculture and Food Council samt EU-Kommissionen

Dato: 19. marts 2015 kl. 9.30 — 10.30 hos NaturErhvervstyrelsen.

1. Indledning
Opening statement

2. Presentation af resultaterne fra Ar 2, herunder beskrivelse af kommende evaluering af Ar
2
Presentation of results from Year 2, including description of the coming evaluation of
Year 2

3. Gennemgang af resultaterne af den administrative og fysiske kontrol, herunder
implementeringsomfanget ift. budgettet for Ar 2.
Results of the administrative and physical checks carried out including the implementation
rate according to the budget for Year 2

4. Drgftelser af planerne for Ar 3
Discussion of plans for Year 3

5. Eventuelt — AOB

Monitoring meeting 2

for 2. overvigningsgruppemgde pd programmet "Milk — A force of nature” EGFL 05 02 10 01 —38 00
517, der afholdes i henhold til art. 24 i Kommissionens forordning (EF) nr. 501/2008 om
oplysningskampagner og salgsfremstgd for landbrugsprodukter pa det indre marked og i tredjelande.

Deltagere/Participants: NaturErhvervstyrelsen/Danish AgriFish Agency, Mejeriforeningen/ Danish
Dairy Board samt EU-Kommissionen

Dato: 19. marts 2015 kl. 10.30 — 11.30 hos NaturErhvervstyrelsen.

1. Indledning
Opening statement

2. Przsentation af resultaterne fra Ar 2, herunder beskrivelse af kommende evaluering af Ar
2
Presentation of results from Year 2, including description of the coming evaluation of
Year 2



3.

5.

Gennemgang af resultaterne af den administrative og fysiske kontrol, herunder
implementeringsomfanget ift. budgettet for Ar2.

Results of the administrative and physical checks carried out including the implementation
rate according to the budget for Year 2

Drgftelser af planerne for Ar 3
Discussion of plans for Year 3

Eventuelt — AOB

Monitoring meeting 3

for 1. overvigningsgruppemgde pa programmet ”Season — everyday food with fruit, vegetables and

joy” EGFL 05 02 10 01 — 38 00 527, der afholdes i henhold til art. 24 i Kommissionens forordning
(EF) nr. 501/2008 om oplysningskampagner og salgsfremstgd for landbrugsprodukter pa det indre
marked og i tredjelande.

Deltagere/Participants: NaturErhvervstyrelsen/Danish AgriFish Agency, Gartneribrugets
Afsztningsudvalg/GAU samt EU-Kommissionen

Dato: 19. marts 2015 kl. 11.30 — 12.30 hos NaturErhvervstyrelsen.

1.

Indledning
Opening statement

Praesentation af resultaterne fra Ar 1, herunder beskrivelse af kommende evaluering af Ar
1

Presentation of results from Year 1, including description of the coming evaluation of
Year 1

Gennemgang af resultaterne af den administrative og fysiske kontrol, herunder
implementeringsomfanget ift. budgettet for Ar 1.

Results of the administrative and physical checks carried out including the implementation
rate according to the budget for Year 1

Drgftelser af planerne for Ar 2
Discussion of plans for Year 2

Eventuelt — AOB

Workshop on the reform of the promotion scheme

Dato/Date: 19. marts 2015 kl. 14.00 — 16.00
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