
Scorecard- WeEmpowerAsia 

Total Target Year 1 Targets* Year 1 Actual Year 1 Status Status/Year 3 Outlook 

Outcome 1 
To support women's networks, public institutions and the private sector in the EU and Asia in sharing 
expertise and knowledge to advance an enabling business environment for women’s economic empowerment   
 

70% of participants 
targeted by outreach and 
advocacy events who 
acknowledge having 
engaged further on the 
topic on their own 
initiative as a result of 
their exposure to an event 

70% No status 
Update  

In progress, 
activities are 
ongoing to 
achieve the goal   

On track 

Output 1.1 
New knowledge and evidence (including good practice case studies, lessons learned, tools for implementing 
WEPs) are generated and made available for women’s network, public institutions and the private companies in 
the region 

12 knowledge products 
(estimated to be: Y1 = 4, 
Y2 = 4, Y3 = 4) 

4 
 

6 products (1 
completed 
and 5 in 
progress) 

In progress On Track 

Output 1.2 
Knowledge exchange platform/ network is established for cross-learning, multi-stakeholder training, capacity 
building and networking among women’s networks, public institutions and the private sector in EU and Asia 

20 communication 
products developed 
(6+7+7) 
[revised target: 40] 

6 
 

21 Achieved On Track 

2,500 participants in the 
events 
(1,000+ 1,000+500) 

1,000 1,189 Achieved Ontrack, with intensified 
outreach activities plan 
for year 2  

70% of participants report 
benefited from an event 

70% 93% (China 
CSR 
conference, 
Philippines 
Impact on 
COVID, 
AWEN) 

Achieved  On track 

Output 1.3  
Pool of EU-Asia Champions to serve as strategic advisors, mentors and advocates for gender equality at work is 
created at the regional and country levels (Champions to be identified during Year 1) 

80 communication 
products developed in 

30 56 Achieved On track 
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connection to the EU- Asia 
Champion 
(30+30+20) 

OUTCOME 2  
To contribute to the strengthening of the capacity of women-owned business and entrepreneurs to improve 
their knowledge and/ or influence public and private sector policies, practices and dialogues for the 
advancement of WEE in selected countries in Asia and/ or Europe 
 

10 processes related to 
state-level and sub-state 
level (bilateral, regional, 
multi-lateral) partnership 
strategies and policy 
dialogues, which have 
been influenced. 
(6+2+2) 

6 8 processes 
initiated and 
ongoing 

In progress On track 

10 processes related to 
non-state level 
partnership/ agreement 
which have been 
influenced 

Already included 
under the state 
and sub-state 
level 

Already 
included 
under the 
state and sub-
state level 

  

Output 2.1 Women-led organizations, women entrepreneurs have increased access to entrepreneurship and 
leadership training programmes (business training, financial education and/or technical skills as per specific 
sectors) 

700 participants in the 
trainings 
(200+300+200) 

200 254 Achieved On track  

70% of participants report 
benefited from the 
training 

70% 99%  Achieved On track 

Output 2.2 Public sector institutions and private sector companies (both financial and non-financial service 
providers) are able to explore innovative business practices, entrepreneurship accelerators and incubators, 
technology and investment options to support women-owned businesses and associations, and women 
entrepreneurs 

5 partnerships 
(1+2+2)  

1 7 Achieved On track 

OUTCOME 3 To support the take-up in the implementation of WEPs by private sector companies 
 

8 processes related to 
non-state level 
partnership/ agreements 
which have been 
influenced 
(8+0+0)  

8 8 (one 
process 
achieved and 
7 initiated) 

In progress On Track 



Output 3.1 Networks of private sector companies and WEPs signatories are strengthened and expanded in EU 
and Asia to enhance measurements, monitoring and reporting of their results on implementing WEPs and 
gender-sensitive business practices 

1,000 participants in the 
events 
(300+300+400) 

300 640 Achieved On track 

70% of participants report 
benefited from the event 

70% No status 
update  

In progress On track 

1,000 companies signed 
up to WEPs in Asia 
(650+200+150)  

650 
(given the 
baseline was 588) 

718 
companies 

Achieved On track  

Output 3.2 Tools, guidelines, and best practices are generated/ disseminated to assist businesses and companies 
in developing and implementing corporate policy and practices to engage women at the workplace, market place 
and community (e.g. equal pay for equal work, gender-responsive procurement, and work of equal value, and 
workplace policies and programmes on health, safety and wellbeing) 

20 knowledges products 
(6+7+7)  

6 2 In progress On track 

490 companies that signed 
WEPs in WEA seven 
countries (target reduced 
from 550 due to COVID- 
19, Baseline 172) 

200 
 

228 Achieved On track 

110 EU companies that 
participated in the events 
(20+50+40) 

20 22 Achieved On track 

Output 3.3 Awareness and visibility of the WEPs have increased among business leaders in Asia 

30 communication 
products developed 
(10+10+10)  

10 6 In progress On Track 

 
 


