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Name and phone number(s) of briefing author(s) 13

III. Press speaking points (for meetings abroad) if relevant

Key messages that the Commissioner should / could convey to the Press. 
Liaise with D3 if necessary 

• (Objective of the meeting)

• (Broader context)

• (Significance of the meeting)

• (Proposed quote summing up the hoped-for outcome)

IV. Attachments

Annexes Status of the annex 

- Country fiche (where appropriate) 

- If visiting / receiving visitors from a company, include a description (main 
activities; turnover and financial overview; ownership structure; 
organisational structure including management board); 

- Exchange of letters between organisers and Commissioner/ Cabinet re 
the event (e.g. invitation to participate, Commissioner's confirmation 
letter…); 

-  Original invitation to the event ; 

- press release, press articles, flyers etc. announcing the event; 

- list of (VIP) participants; 

- seating order; 

- if he meets a group with a Brussels' programme, include their 
programme; 

- if it is an award ceremony, include a short history of the event, names of 
previous key awardees, possibly advanced copy of the laudation speech; 

- CVs of all relevant participants/ speakers/ … whom the Commissioner 
meets; 

- any other relevant information that may allow the Commissioner to 
better understand the event, its speakers and participants and to see 
what role he is expected to play (e.g. press release…). 

- Relevant links such as page on the DAE website dealing with the issue(s) 
in question; social media info for the event - # @ 
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• Germany has introduced a neighbouring right for press publishers, in force since
August 2013. The law grants newspaper publishers an exclusive right to allow or
prohibit the making available of press products or parts of press products online. The
making available is lawful unless carried out by commercial news aggregators such
as search engines or social networks. Authors and journalists have a right to
participate in a possible remuneration.
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dass sichergestellt wird, dass Abonnenten online 

bereitgestellte Inhalte auch dann nutzen können, wenn sie 

sich vorübergehend in einem anderen Mitgliedstaat 

aufhalten; 

o eine Mitteilung zum Urheberrecht, in der unsere für 2016

geplanten Schritt in der Urheberrechtsreform dargelegt

sind.

•     

   

o    

o       

o

.
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Contact: , CONNECT, F.5 (Copyright),  
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Press Publishers' Discussion with Günther H. Oettinger 
European Commissioner for Digital Economy and Society 

Monday, 25 January 2015, 17.00 - 18.30 

Room S7, Berlaymont Building 
Rue de la Loi 200, 1049 Brussels 

Agenda 

1. Opening remarks by Commissioner Günther H. Oettinger

2. Exchange of views:

Participants will be invited to share their experience and views on the challenges and opportunities 
faced by the press sector in the digital single market and discuss whether identified problems could be 
addressed at EU level, and if so, how. More in detail, based on the participants' business experience, 
we would suggest the discussion to focus on the following points: 

1. What are the main copyright-related challenges faced by press publishers in the online
environment? In particular, what are the concrete problems you face when seeking to licence 
your products for online uses and/or enforce the rights to stop unauthorised uses? How do 
you expect these challenges to evolve in the medium term? 

2. Do you face problems due to the fact that you rely on the rights of authors (journalists,
photographers, writers, etc.) to licence online uses of your publications and/or to enforce 
rights online? If so, which ones? To what extent the situation is different, in practice, when the 
publisher is identified as author of a collective work on the basis of national law?  

3. What solution, if any, should in your view be proposed at the EU level to address the
problems identified above? Should new rights be granted to publishers at the EU level, what 
should be the subject of the protection and the beneficiaries of this potential new right (i.e. 
publishers of written content, publishers of all (including audiovisual) media, all the 
publishers?) And why/how would this make a difference? 

3. Closing remarks by Commissioner Günther H. Oettinger

Ref. Ares(2016)5583896 - 27/09/2016
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the beneficiaries of this potential new right (i.e. publishers of written content, 
publishers of all (including audiovisual) media, all the publishers?) And 
why/how would this make a difference?] 
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öffentlichen Diskurs mitzugestalten. Eine lebendige 
Debatte über gesellschaftliche und politische Themen ist 
das Fundament für unsere Demokratie. 

• Meine Kollegen in DG CONNECT sowie ich selbst stehen
Ihnen gern für weitere Gespräche zur Verfügung.
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II. Speaking points

• Thank you very much for attending this meeting at a very
short notice. As you know, this is the follow up to the very
useful roundtable meeting we had with the news
publishers on the 25 January and of other meetings I have
had with the books and scientific publishers on copyright
matters.

• As you know, the Commission is committed to make sure
that the Digital Single Market is a fair market, where the
creative industries can get a fair return of their investments
and innovative services can be developed. We have made
our objectives clear in the Copyright Communication
adopted on the 9 December last year.

• A well-functioning copyright market place is important for
Europe's competitiveness, but as far as your sector is
concerned, goes far beyond economic considerations. The
content that you produce is very important for our
societies: it helps our citizens forming their opinions on
public issues and making informed decisions; it helps
advancing scientific progress; it contributes to our
European culture.

• As indicated at our roundtable on 25 January, we are
taking seriously the concerns of the publishing industry.
We have taken note of the common position expressed by
news publishers on that occasion: the request that
publishers should be granted a new neighbouring right in
EU copyright legislation.

• Today, I have decided to also invite representatives of the
book and scientific publishing industry I am aware that
different publishing sectors are facing different challenges
and opportunities in their transition to the digital
environment. The specificities of each publishing sector,
news, books, scientific publishing, will have to be taken
into account when assessing the need for a possible
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legislative intervention, including as regards the impact 
that such intervention would have on other stakeholders.  

• The results of the public consultation on platforms already
gave us some indications of the importance of the
discussion.

• At the same time, it is clear that a new neighbouring right
for publishers would be a considerable change in EU
copyright law, which requires specific consultation and
evidence gathering before the Commission can take any
decision as to the possible way forward.

• We need in particular to assess the impact that such a
change would have on different publishing sectors, taking
into account the effects on the other rightholders, on
authors, researchers, journalists, but also on service
providers.

• I count on your continued cooperation – as well as on that
of other stakeholders – to make sure that we base our
decision on the best possible evidence.

Author:  (CONNECT F.5 – Copyright),   
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The rest of this note assumes that a possible EU intervention will cover "print" publishers 
(press, book publishers, and scientific publishers). 

On what basis do publishers currently exploit their products? 

Under current EU law, publishers of press products or books do not have neighbouring rights.  

Press publishers licence/enforce rights either on the basis of the rights that authors (e.g. 
journalists, novelists, writers, photographers) transfer to them contractually and/or (in some 
Member States) as authors of "collective works"(e.g. ES, PT). In some MS (e.g. UK, NL, IE), 
a publisher is, in principle, considered the first owner of the copyright of a work made by an 
employee (e.g. a journalist) in the course of his employment. This state of affairs has allowed 
publishers to authorise (or prohibit) the making of copies of books/journals and their 
distribution, and the making available online of books/journal. This also includes the cases 
where not the whole book/journal is used but also a part of it (e.g. the use of excerpts for a 
press review).  

In some countries publishers have also been granted (by law of by practice) a share in the 
compensation for certain copyright limitations (notably in the case of levies for private 
copying/photocopying). Publishers have been put under pressure in this area by the recent 
"Reprobel" decision of the CJEU (see below).  

What would be the difference between an EU neighbouring right for publishers and the 
Spanish and German "ancillary rights"? 

Germany and Spain introduced laws granting new rights to press publishers. Both approaches 
target specifically the online aggregation of small excerpts ('snippets') and are usually defined 
as "ancillary" rights. Whereas the Spanish law consists of a mere remuneration right 
(technically the compensation for an exception) for press publishers subject to mandatory 
collective management, the German law is an exclusive right with a very short term of 
protection (1 year) and limited scope (only snippets of press products). A neighbouring right 
for publishers would imply a more fundamental amendment to the EU acquis, granting an 
exclusive right to press and book publishers for all kinds of exploitations, comparable to the 
rights of film and music producers (see above "what is a neighbouring right?"). 

How is the relationship between authors and publishers evolving in the platform economy? 

Authors have been experimenting with alternative publishing models both in the press and in 
the book business. These experiments have not lead to a substitution of the traditional 
publishing model though, and often involve professional publishers. In the press business, 
many journalists have started own blogs. With a few exceptions of well-known journalists, 
these blogs often serve as complementary publications linked to the publishers' websites. 
Typically, these blogs are closely linked to the brand of specific publishers and benefit from 
the readership the latter attracts. In the book business some authors have been testing self-
publishing models, often as a way to gain reputation before joining a publisher. However, 
self-publishing has not emerged as a mainstream publication channel.  
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3. Other relevant background information

A) Press publishers and copyright

Many newspapers publishers have been vocally asking the Commission to propose modifications to 
EU copyright law with the objective to grant publishers new harmonised rights at EU level. Publishers 
are currently not identified as rightholders by EU copyright rules: they licence/enforce rights either on 
the basis of the rights authors (eg. journalists) transfer to them contractually and/or (in some Member 
States) as authors of "collective works". Publishers justify their request with the difficulties they face 
when seeking to monetise online uses of their content, in particular by online platforms (such as news 
aggregators) that link to press articles freely available online and/or use excerpts ("snippets") of 
articles without acquiring licences from the right owners. At the same time, due to the dominant 
positions of these platforms, many publishers depend on the web traffic generated by the platforms.  

Different solutions have been advocated: 

• A mere compensation or remuneration right (the publisher cannot prevent the online use and
only has the right to claim compensation, subject to collective management, the "Spanish"
approach.

• A so-called ancillary right (exclusive economic right only related to online exploitation –
mainly the use of snippets-  with a very short term of protection (possibly one year - the
"German" approach). The request for an ancillary right has often been coupled with the
request to introduce a collective management of this right by publishers' collecting societies.

• A fully-fledged neighbouring right (exclusive economic right related to copyright for all kinds
of uses, offline and online, protected for 50 years after publication). In essence a neighbouring
right would grant press publishers an equal status as the one enjoyed by the other
neighbouring rightholders in the EU copyright acquis, notably films and music producers and
broadcasters.

B) Initiatives in the Member States

Two Member States (Germany and Spain) have adopted laws to address press publishers' concerns. 
Both aim at the same result (i.e. payment to press publishers for the use of their works by news 
aggregators), but follow different approaches: 

• Under the Spanish law, news aggregators do not need an authorisation from the relevant right
holders to make news snippets available to the public. However, the use is subject to the
payment of an equitable compensation to the publishers or authors of the original press
articles. This compensation cannot be waived and is subject to mandatory collective
management. The exception will not be applicable to images or photographs. For the latter, the
exclusive right of the relevant right owners remains.

• Germany has introduced an ancillary right for press publishers, in force since August 2013.
The law grants newspaper publishers an exclusive right to allow or prohibit the making
available of press products or parts of press products online. The making available is lawful
unless carried out by commercial news aggregators such as search engines or social networks.
Authors and journalists have a right to participate in a possible remuneration.
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• However, we still need to better understand the views of
the book publishing industry.

• Do you ask for an EU intervention or do you think that
national solutions would be sufficient?

• Which would be the consequences of legislative
interventions, particularly on authors?

• Please note that we have not taken any decisions yet and
need to gather further evidence, notably through the
consultation launched on 23 March. I encourage you to
participate.
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IV. CV Pierre Dutilleul

Pierre Dutilleul (President of the Federation of European Publishers, Paris) has just been 
appointed General Director of the Syndicat national de l’Edition (SNE). Previously he was 
Treasurer from the SNE and worked for EDITIS, French second largest publishers’ group. He 
was also the CEO of many publishing houses, such as Robert Laffont, Julliard, Plon, Perrin, 
La Découverte, Masson, Belfond and was also Director for Human Resources and 
Communication of this group of 2,200 people. Pierre holds a degree from the INSEAD 
Executive Program and an MBA from Université de Paris IX Dauphine. 

Contact:   (CONNECT F.5 – Copyright),   
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Defensives – 2nd package of copyright proposals & the Marrakesh Treaty 

What issues will be addressed by the second package of legislative proposals? 

It will focus on several areas, including: 

-  
 

 
-  

 

Why the adoption of the package has been postponed? 

- In the context of the preparation of the second package, we are also going to gather 
views about a neighbouring right for publishers and about the panorama exception and 
for that purpose we will launch a public consultation this week (note: public consultation 
will be normally launched Wednesday 23rd). 

- In order to analyse properly the results, the adoption of the package will be postponed 
until after the summer. 
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II. Speaking points

Introduction 

• Ladies and Gentlemen, probably all of us have noticed in
the last years how our media consumption has changed.

• Today, we enjoy print content not anymore only on paper
but also on different screens: tablets and smartphones
allow us read on the go. We receive and share newspaper
articles on Facebook and Twitter.

• These developments confront us with different challenges.
Let me name only two:

• First: as new players enter the publishing market, there is
an increased competition both for the reader's attention but
also for his money. We need to make sure that there are
the right incentives in place for investing into content but
also to establish innovative and consumer friendly
services.

• Second: new consumption habits influence the ways how
our citizens form their opinions and participate in our
democracy.

• In Europe, studies show that sharing of social media
stories is gaining quickly ground. In the US, it is even a
majority of internet users who gets now political news
through Facebook. I'm not saying that this good or bad –
however, we need to make sure that our citizens continue
having access to a variety of quality media both offline and
online.

• In May of last year, we have published an ambitious Digital
Single Market Strategy.
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• It aims at opening up the opportunities of a market with
more than 500 million citizens to the European consumers
and businesses.

• I am convinced that this common market should be our
priority if we want to remain competitive within our
globalised world.

• But the Digital Single Market is not an end in itself. Our
strategy aims precisely at creating a market which offers
opportunities to invest into media content and new
services and which ensure media diversity and quality.

Investments into creativity 

• Let me start with copyright: The copyright modernisation is
part of the more general plan to create a Digital Single
Market.

• Therefore, a framework needs to be in place which makes
sure that copyright can fulfil two essential functions also on
the platform economy:

• First: To provide for a fair remuneration to the authors and
the creators of content.

• Second: To give incentives to businesses to invest into
new talent and creativity.

• Platforms have proven to be innovators in the digital
economy. New platforms have rapidly and profoundly
challenged traditional business models and have grown
exponentially.
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II. Speaking points

Einleitung 

• Meine Damen und Herren, in den letzten Jahren haben wir

wahrscheinlich alle bemerkt, wie sich unsere

Mediengewohnheiten verändert haben.

• Mittlerweile lesen wir Gedrucktes nicht mehr nur auf

Papier, sondern auch auf verschiedenen Bildschirmen.

Dank Tablet und SmartPhone haben wir auch unterwegs

jederzeit Zugang dazu. Wir erhalten und verbreiten

Zeitungsartikel via Facebook und Twitter.

• Diese Entwicklungen stellen uns vor verschiedene

Herausforderungen. Ich möchte hier zwei davon nennen:

• Erstens: mit dem Eintritt neuer Teilnehmer in den

Verlagsmarkt nimmt die Konkurrenz sowohl um die

Aufmerksamkeit als auch um das Geld der Leser zu. Wir

müssen für die richtigen Anreize sorgen, und zwar nicht

nur für Investitionen in Inhalte, sondern auch für die

Einführung innovativer und verbraucherfreundlicher

Dienstleistungen.

• Zweitens: neue Konsumgewohnheiten wirken sich auch

auf die Art und Weise aus, in der sich unsere Bürger ihre

Meinung bilden und an unserer Demokratie teilnehmen.
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• Studien zeigen, dass die Verbreitung von Nachrichten

über soziale Medien in Europa rasch an Boden gewinnt. In

den USA informiert inzwischen sogar eine Mehrheit der

Internet-Nutzer per Facebook über die politischen

Nachrichten. Ich sage nicht, dass dies gut oder schlecht

ist. Wir müssen jedoch dafür sorgen, dass unsere Bürger

weiterhin sowohl offline als auch online Zugang zu

verschiedensten Qualitätsmedien haben.

• Im Mai 2015 haben wir eine ehrgeizige Strategie für den

digitalen Binnenmarkt präsentiert.

• Sie soll den europäischen Bürgern und Unternehmen die

Chancen eines Markts mit über 500 Millionen Bürgern

erschließen.

• Ich bin davon überzeugt, dass dieser gemeinsame Markt

unsere Priorität sein sollte, wenn wir in der globalisierten

Welt wettbewerbsfähig bleiben wollen.

• Aber der digitale Binnenmarkt ist kein Selbstzweck.

Unsere Strategie zielt auf die Schaffung eines Markts, der

Gelegenheit bietet, in Medieninhalte und neue Dienste zu

investieren, die wiederum mediale Vielfalt und Qualität

garantieren.
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Investitionen in Kreativität 

• Lassen Sie mich zunächst vom Urheberrecht sprechen.

Die Modernisierung des Urheberrechts ist Teil eines

größeren Plans zur Schaffung eines digitalen

Binnenmarkts.

• Deshalb muss ein Rahmen geschaffen werden, der

sicherstellt, dass das Urheberrecht auch in der

Plattformwirtschaft zwei wesentliche Funktionen erfüllt.

• Erstens: eine faire Vergütung für die Autoren und Urheber

von Inhalten.

• Zweitens: Anreize für Unternehmen, in neues Talent und

Kreativität zu investieren.

• Plattformen haben sich als Innovatoren in der digitalen

Wirtschaft erwiesen. Neue Plattformen haben

herkömmliche Geschäftsmodelle schnell und bis in die

Grundfesten erschüttert und sind exponentiell gewachsen.

• Es kann aber zu Problemen kommen, insbesondere wenn

Rechteinhaber keinen Einfluss auf Lizenzbedingungen
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•

•

•
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•

•

Zeitplan Urheberrechtsinitiativen 

• Ich weiß, viele unter Ihnen warten ungeduldig darauf, dass

die Europäische Kommission endlich ihre Vorschläge

vorlegt. Mir geht es genauso wie Ihnen.

• Aber wenn wir Vorschläge zum Urheberrecht machen,

müssen wir das richtig hinbekommen.

• Wir sollten die Gelegenheit nutzen, auch zu Themen zu

konsultieren, die bisher noch nicht Gegenstand einer

öffentlichen Konsultation waren.
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• Ich denke vor allem an die Rolle der Verleger.

• Wir haben eine öffentliche Konsultation zur Rolle der

Verleger in der Urheberrechtswertschöpfungskette und zur

Panoramafreiheit eingeleitet, die bis Mitte Juni läuft.

• Ich ermuntere Sie, daran teilzunehmen und uns Ihre

Stellungnahmen zukommen zu lassen.

• Ich habe mit vielen von Ihnen gesprochen und weiß, dass

die Frage, ob es neue Rechte für Verleger geben sollte,

sehr kontrovers ist. Nicht nur hier in Brüssel, sondern auch

in den Mitgliedstaaten, in denen verschiedene

Herangehensweisen an diese Frage angenommen

wurden.

• Meines Erachtens ist es besser, mit unseren Vorschlägen

noch ein paar Monate zu warten, bis wir in unserer

internen Bewertung alle relevanten Standpunkte

berücksichtigt haben.
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•

Schluss 

• Das Internet hat ungeheure Möglichkeiten des Zugriffs auf

und der Verbreitung von Informationen geschaffen. Wir

haben gesehen, wie Nutzer begannen, selbst Inhalte zu

erstellen, und sind Zeugen des Aufkommens von Bürger-

Journalismus geworden sowie einer Reihe neuer Arten

und Weisen, in denen Bürger an öffentlichen Debatten

teilnehmen können.

• Die Vielzahl digitaler Nachrichtenquellen an sich ist aber

keine Garantie für Vielfalt und Pluralismus. Eine der

Herausforderungen, vor denen wir stehen, ist die

Finanzierung und Produktion hochwertiger Inhalte im

digitalen Umfeld und deren Verbreitung an ein großes

Publikum.

• Gute Berichterstattung wird weiterhin einen Unterschied

machen, und hohe Qualitätsstandards werden den
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 Their relation with publishers:  without content from the publishers they
cannot develop their activity based on this content. As they have no other
option than reaching an agreement with them, they consider themselves in a
very weak bargaining position while negotiating ("small companies facing
big publishers"). They fully agree to pay remuneration (either on a copyright
basis, or on a commercial one, up to the publisher) as long as it remains a
fair remuneration.

 Their specific position on a new NR for the publishers: against this
background they believe that a new NR would threaten their
market/activity by creating or facilitating additional fees to be paid to the
publisher, on top of the current copyright fee. This fee would surely be
passed on to final clients, who may not be willing to pay much more to
access their services. Thus the creation of a NR constitutes a threat to the
market as a whole.

When asked whether there is a positive impact of their activities on the 
publishers: they agreed but answered in a vague way quoting the Spain 
experience and mentioning nevertheless that journalist find it positive (in 
term of reputation) to be able – with their service - to trace their articles and 
that the brand of a newspaper mentioned by them will profit.  



 Further steps. They agree to provide us with:
o Figures about the licencing fee they pay per article by country
o A USA case law (TV Eyes vs Fox News – 08/2015) which emphasizes

the transformative use (versus substitution) a media monitoring
service of broadcast contents (TV Eyes) make.
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The views expressed in this e-mail are my own and may not, 
under any circumstances, be interpreted as stating an official 
position of the European Commission.
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Publishers' rights

Over the last few months the position of press publishers has evolved from an original 

request for an ancillary right for snippets (similar to the national solutions attempted in 

Germany and Spain – see the background) to a request for a full neighbouring right (i.e. 

the request that publishers are added to the list of neighbouring rightholders in the EU 

copyright directives, alongside other creative industries which already enjoy this status: 

broadcasters, record companies, film producers). This request was backed by the four 

main umbrella associations of news publishers EPC, EMMA, ENM and ENPA in 

spring 2016. 

As a background for their position, news publishers point to the difficulties they face 

when seeking to monetise online uses of their content, in particular by online platforms 

(such as news aggregators) that link to press articles freely available online and/or use 

excerpts ("snippets") of articles without acquiring licences from the right owners. In 

addition, news publishers have reported problems when seeking to protect their 

products against piracy on the basis of the enforcement of (the underlying) authors' 

rights. They have mentioned national cases where courts have asked them to prove the 

entire chain of rights (i.e. that they have acquired the rights for various writers, 

photographers and other authors) before being granted the required relief.  
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

          

On publisher right 

 In its December Communication the Commission announced its

intention to analyse the situation as regards publishers and news

aggregators.

 We understand that different ideas have been put forward by

publishers. In particular, the request to introduce in EU copyright

law a new "neighbouring right" which will identify publishers as

rightholders (as for example phonogram producers, film producers,

broadcasters).
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Annex 

Communiqué de presse de la Ministre de la culture  (25 mai 2016) 

Audrey Azoulay, ministre de la culture et de la communication, salue l’adoption 

aujourd’hui par la Commission européenne d’une série de mesures visant à créer, au 

niveau européen, les conditions d'une concurrence plus équitable entre tous les acteurs 

pour assurer l’avenir du financement de la création et la diversité culturelle européenne. 

Ce plan se décline au travers de trois textes : la proposition de révision de la directive 

sur les services de médias audiovisuels, la communication sur les plateformes et le 

projet de règlement sur le géoblocage. 

La proposition de révision de la directive sur les services de médias audiovisuels 

apporte des réponses encourageantes à deux préoccupations fortes de la France : 

 d’une part, elle vise à rééquilibrer les règles du jeu entre les chaînes de télévision

et les nouveaux acteurs de l’audiovisuel :

o en relevant le niveau d’exigence à l’égard des services de vidéo à la

demande en matière de diversité culturelle et de protection des mineurs,

o mais également en intégrant dans le champ de la directive les

plateformes de partage de vidéo qui en sont aujourd’hui exclues ; 

 d’autre part, elle cherche à réduire les distorsions de concurrence liées aux

asymétries de régulation au sein de l’Union européenne :

o en imposant à tous les services de vidéo à la demande un quota minimal

d’exposition d’œuvres européennes

o et en permettant aux Etats membres d’imposer des contributions au

financement de la création à l’ensemble des services de vidéo à la 

demande qui ciblent leur territoire, même lorsqu’ils sont implantés dans 

un autre Etat membre. 

La ministre de la Culture et de la Communication salue ces deux avancées, qui doivent 

beaucoup à la détermination de la France à faire la pédagogie d'une régulation 

audiovisuelle modernisée et ambitieuse, au service de la diversité culturelle et de la 

protection des publics. 

La ministre plaidera par ailleurs, lors de l'examen du projet de directive, et dès le 

prochain Conseil des ministres de la culture le 31 mai 2016, pour un niveau d'exigence 

renforcé sur certaines dispositions du projet. 

A l’occasion de la communication sur « les plateformes en ligne et le marché unique du 

numérique : Opportunités et défis pour l’Europe », la ministre relève avec grand intérêt 

la volonté de la Commission européenne de responsabiliser davantage les plateformes 

numériques. En particulier, la ministre sera très attentive à l’ambition affichée 

d’avancer, à l’occasion de la réforme du cadre européen du droit d’auteur prévue à 

l’automne, versun meilleur partage de la valeur entre les créateurs et les intermédiaires 

en ligne qui tirent profit de la distribution d’œuvres protégées sans participer à leur 

financement. Il importera, dans la même perspective, de clarifier les obligations de 
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précaution spécifiques applicables à ces acteurs, en coopération avec les titulaires de 

droit. 

Enfin, la ministre se félicite que le projet de règlement relatif au géoblocage qui traite 

du commerce électronique, n’affecte pas la territorialité du droit d’auteur. Elle veillera à 

ce que les différentes réformes engagées au niveau européen pour adapter les pratiques 

commerciales à l’ère numérique préservent les mesures de soutien et de promotion de la 

diversité culturelle, notamment les législations nationales comme celle sur le prix 

unique du livre. 

Contact(s):  
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