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Good afternoon,
Welcome to the brainstorming lunch on women and trade. 
When I started as Commissioner for Trade, I had one major priority –

to get people believing in trade again.

Our plan to achieve this was laid out in the “Trade For All” strategy –

and it came in two parts.

The first part was to better communicate trade.

We had to become masters of storytelling.

We needed to amplify the voices of those who support trade.

Voices like that of Denise Stubbs, who is here today.
She has grown her company, Thokozani wines, into an internationally recognised, sustainable business.
She has opened up opportunities, not only for herself, but for her employees and community at large.

And this, through the power of trade.

It is stories like these that explain why I made championing women in trade one of my core objectives as Commissioner for Trade.

Here in the EU, trade is having no less of an impact.

Just ask women involved in the export business.

Ask Marijke Everts, Director of Corporate Affairs at the VanDrie Group –
our agreement with Canada removes 26.5% tariff on veal and opens up a new market.

Or speak with Christina Holt –

as Director of Sales and Marketing for the Danish technology company SiccaDania,

she looks forward to opened markets under our Vietnam agreement.

This will allow them to sell high-tech equipment to Vietnamese coffee makers.

From fashion to agriculture to technology, trade opens up opportunities for women in business.

Our latest jobs report showed that 36 million jobs are supported by trade.

14 million of these jobs are held by women.

These are good jobs too –

on average they are 12% better paid.
By raising up voices like these, we highlight an important truth –
trade has lifted millions out of poverty.

It has empowered women in the EU and around the world.
We have a responsibility to speak out on trade’s behalf.

However, it is also important to recognise that trade does not empower everyone equally.

Which leads me to the second part of our strategy –

to open up the benefits of trade to as many as possible.

OPENING UP TRADE FOR WOMEN
There are always some who find it easier to trade –
whether through cultural expectation, fewer social barriers, design or otherwise.

Bigger companies are expected to export –

smaller companies less so.
They are chronically underrepresented in international trade.

This is partially because big companies have the resources to do so,

while smaller face more barriers –

despite their critical role in the economy and job creation.

So we responded.

We use provisions in agreements, access to information and more to encourage small companies into international trade.

Helping smaller companies will help women entrepreneurs –

but women are broadly underrepresented in international trade at large.

This is not right –

not morally, not practically either.

Leaving half the world behind is just not an option.

So this is why gender equality and women’s economic empowerment have been a major focus since I took office.

We have gathered likeminded partners –

from Canada to Chile,

from the International Trade Centre to networks like this one –

to stand up for a woman’s right to access trade.

We have achieved a lot together.

In 2017, we held the International Forum on Women and Trade.

We brought together voices from all over the world.

Experts from all sectors and across policy areas.

Together we asked the key question:

How do we get more women trading?

This exercise identified five areas for work:

· The need for better data on gender and trade.

· More gender-sensitive analysis of trade agreements.

· Gender considerations in our agreements and instruments.

· Integrating gender into our work at the WTO.

· Highlighting gender as an issue in our policy documents.
These five areas have been the target of our work since.

And while we are not finished,

I am proud of what we have done.

DATA AND UNDERSTANDING
In the words of Kofi Annan:
“Without good data, we’re flying blind.

If you can’t see it, you can’t solve it.”

So it is only natural that our first step in addressing gender disparity in trade was to understand it better.

We launched a major study on Women in Trade –

it is currently being carried out by the ITC.

It will be presented at the Trade For Her conference on 30 September this year.

I hope you will all come.

It will be an important conversation.

This study will fill an important knowledge gap.

By surveying companies, we hope to identify the type of barriers women encounter when trading internationally –

then we can tear them down.

This is not a once-off project either.

We must collect data regularly to effectively monitor progress.

This is why we want to integrate gender-sensitive data collection into how we monitor trade.

We are working on a framework with the United Nations Conference on Trade and Development.

This will ensure proper monitoring and understanding well into the future.

This is not the only way we seek to improve our understanding.

The United Nations Conference on Trade and Development has a trade and gender toolbox for analysis.

So far, it is the only methodology to analyse the impact of trade agreements on women.

It is an excellent tool, but it does not capture the whole picture.

For example, it focuses on developing countries.

So we will expand this work and adapt it for our own purposes.

Our Sustainability Impact Assessments for Chile incorporates these methods.

We will also include them in the Australia and New Zealand trade agreements.

GENDER PROVISIONS 

Updating our agreements and instruments to provide more opportunities for women was another recommendation.

So we got to work.

We are addressing non-discrimination at work in our Trade and Sustainable Development chapters.

All the latest EU agreements now include commitments on fundamental International Labour Organisation conventions.

Provisions on non-discrimination in the workplace.
They include binding provisions on gender equality in employment,

but also other issues that affect women –

like forced and child labour.
We make an impact specifically in developing countries through our Generalised System of Preferences.
This mechanism opens our markets to developing countries.

In exchange, they must ratify and implement key international conventions –

including those related to women's rights.

Foe example, the Convention on the Elimination of All Forms of Discrimination against Women.

We also promote responsible supply chain management around the world –

especially important in sectors like textiles, clothing and footwear,

where three quarters of the 60 million or more workers are women.

One of the more ambitious steps we took was to include trade and gender provisions in our negotiations with Chile.
Our partners in Chile were enthusiastic –

provisions like these will help up better understand and address women’s issues in trade.

And Chile are not our only willing partner.

Canada are on board too.

CETA’s Joint Committee adopted a recommendation on trade and gender in September 2018.

It seeks to increase women’s access to the benefits of the agreement,

and identify specific areas where trade can contribute to women’s empowerment.

Building on this, we organised a trade and gender workshop with the Canadian mission here in Brussels.

We shared experiences and learned from businesswomen on both sides of the Atlantic.

There is clearly a hunger for this type of event –

and there is lots of interest from our partners.
This interest is something that I hope we can some day take to a multilateral level.
MAINSTREAMING GENDER
Indeed, there are already some interesting things happening at the WTO.

The adoption of the Joint Declaration on Trade and Women’s Economic Empowerment in Buenos Aires for example.

123 WTO members and observes have committed to making their trade and development policies more gender responsive.

But as I said before, we must understand the challenges thoroughly.

We and our partners have been participating workshops to:

· Unpack the complex relationship between trade and gender.

· Analyse areas from government procurement to global value chains.

· Prepare ourselves to take on the challenges faced by women in trade.

One such workshop we organised with Trinidad & Tobago and Senegal.

It explored Women and Digital Trade –

and looked at how digital trade can offer opportunities in women-led business.

We have been bringing gender to the fore in other areas too –
such as in our policy reports.

The EU’s Trade Policy Reviews look at national trade policies.

They help us understand the approaches different countries take and their impact.

Our report from June had a dedicated section on women’s economic empowerment –

and now we include questions in our other reviews too.
Our analyses go beyond country reviews however.

They appear in our big picture reports too.

The report on the implementation of our trade strategy showed how gender was a critical element.

It is central to making sure the benefits of trade reach everyone.

Our Aid for Trade Strategy committed us to systematic gender analysis too.

In the past several years, we have started to transform trade.

· To gather better data.

· To analyse it.

· To enact better policy as a result.

But we are not finished.

The fight for gender equality –

the fight to make women’s voices heard in trade –

is not one that will be won easily.
There is still considerable work to be done.
CONCLUSION: NEXT STEPS
Fortunately, the path forward is clear.
There are some gaps that need to be filled.

For example, an analysis of exactly what trade provisions could help women’s empowerment in trade.

This does not exists yet –

I hope that the ITC study I mentioned before will shed some light on this.

More broadly, I see three areas for further work:

Firstly, to continue our work with data and analysis.

It will help build a solid case for integrating gender into how we think about trade policy –

and when it is integrated, it will help us do so effectively.

Secondly, reflect on this data and prepare new measures based on them.

Removing barriers for women in trade is no easy task –

we will have to be strategic and intelligent about it.

Thirdly, we must continue to raise awareness –

not just of the issue of gender equality, but of the role that trade can play.

This is critical to continuing the conversation.

In this spirit, I hope that you will be able to join us for the second high-level “Trade For Her” conference in September.

Just as the first conference triggered much of our work in the area,

we hope that this will set the direction of our work in gender for the coming years.

Thank you.
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