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Ladies and gentlemen,

Thank you for being here today.

In 2015, we launched our “Trade For All” strategy.

In it, we committed to reforming trade.

We became the most transparent trade negotiator in the world –

sharing negotiating texts, round reports and more.

We opened new lines of dialogue and input from civil society –

and made sure the benefits of trade were spread.

An important part of this was embedding values in our agreements.

We did so because it is what people called for –

· Human rights and labour rights

· Environment and climate

· Gender and anti-corruption

On the one hand, these are ways that trade can show its impact.

They are critical to maintaining support for trade –
giving us strong foundations to operate from.

But they are not just ideological positions.

They are good for business too.

Every woman entrepreneur who accesses global trade brings jobs and prosperity to her community.

Every business that does not lose money to corrupt practices has greater opportunity to grow and thrive.

These are not just the right thing to do –

they are also good ideas.

At its core, “Trade For All” was an acknowledgement that how we trade matters.

Today, we are discussing Fair and Ethical Trade.
It is not only an important part of the “Trade For All” strategy –

and the acknowledgement that what we trade matters.

CONSUMERS DRIVEN CHANGE

In Europe, we believe in freedom –
· the freedom to move.

· the freedom to trade.

· the freedom to choose what we buy.

Promoting fair and ethical trade is all about choices.

It is about changing consumer patterns.

And reaching consumers, to persuade and engage, is the best way to do that.

The report today will feed into our existing work in this area.

It provides critical information on the choices that consumers are presented with.

It is the first survey of its kind –

looking across sectors and member states.

I would like to thank Arancha González and the International Trade Centre.

Their hard work in this area will help us understand and promote sustainable options for European consumers.

This is important, as the EU works hard to promote fair and ethical trade –

so data is critical to making good choices.

There is a well-known phrase often used when talking about creating change.

“Think globally, act locally.”

It is a great way to frame challenges –

by breaking them down in a practical way.

One of the best ways to promote change in consumer behaviour is by going local.

Local and regional authorities can make a real difference.

Local representatives have to be pragmatic and practical.

They need to:

· improve real things for real people, 

· balance the books,

· and do all this in a way that spurs growth and jobs.
So it is only natural that when trying to create a change we go to local authorities –

and cities, with their high population and consumption, are a great place to start.

This is why we launched the EU Cities for Fair and Ethical Trade award.
To gather inspiration and encourage inspiring projects in Fair and Ethical Trade.

There were applications from across Europe –

from Spain, Belgium, Sweden, Germany and more.

We saw top-down and bottom-up approaches.

There were free trade fairs and educational projects,

lectures and film screenings –

and people involved from business and civil society.

Ultimately, there could only be one winner however –

and the excellent efforts of Ghent were singled out.
CHOICES MATTER
Each of these efforts contribute to a greater whole.
All of our choices matter.

Whether those are the choices we make as a union,

or as a consumer.

As the Commissioner for Trade, I can look at what trade can do.

Trade is a powerful tool for change.

It has lifted millions out of poverty,

and built lasting connections across borders to create peace and prosperity.
But trade is also a big and complex topic.

It involves everything from geopolitics and development,

to detailed product standards and cultural relations.

When transforming something as large as trade,

you need broad support.

Efforts to build support and raise awareness are fuelled by knowledge.

The better we understand fair and ethical trade,

the more persuasive we can be.

And the more persuasive we can be,

the more effective we will be in expanding our coalition for fair and ethical trade.

CONCLUSION

Trade has never just been about profit.
It is about culture.

It is about values.

It is about the choices we make.

And the EU chooses to support and promote fair and ethical trade.
We do this in two places.
At home, we promote it as an option to consumers.

We incentivise businesses to provide these choices too.

We do it by promoting transparency and raising awareness.

Abroad, we work to make sure trade works for people.

We do this by embedding values in our agreements.

By supporting labour and human rights.

We also give better market access to those who need it most –

like through Our Generalised System of Preferences and Everything But Arms initiatives.
Under these programmes, partners get preferential access to our markets.

They can develop, grow and benefit from trade, 

while not putting their sensitive sectors and industries at risk.

The choices we make at home and abroad all matter –
and all together, each of these things feeds into a greater whole.
An effort to make trade better,

and to make the world better.

Thank you.
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