






















Bovaer®’s benefits resonate with 
consumers
• Consumer research conducted in New Zealand and United 

States (n= 2400 consumers)

• >50% of consumers express a greater interest in purchasing 
their usual brand if the dairy product was sourced from a 
farm which uses Bovaer® (with >40% being neutral)

• Nearly 70% of interviewees think dairy farmers should use 
Bovaer® (with 23% being neutral)

• 70% indicate a willingness to a pay premium 

• Research on communication concepts showed consumers 
agree Bovaer® is an opportunity to take action on climate 
change together
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