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CE supports environmental responsibility and will proactively focus on finding 
alternatives despite the proposed short transitional period of 6 years for leave-on 
cosmetics. CE submitted 18 documents in the context of ECHA's public consultations. 

b. Risk and science based policy making – example of cosmetic ingredients 

CE highlighted the difference between hazard and risk-based regulation whereby the 
former would lead to over regulation for the cosmetics sector and a subsequent reduction 
in available ingredients. The current debate on endocrine disruptors is an example where 
several stakeholders, including some Member States, favour future policy measures 
based merely on hazard and not real exposure. 

GROW underlined the importance of the risk-based approach that the EU cosmetics 
regulatory framework is built on.  

3. Trade 
 
a. Promotion of regulatory convergence – examples of China/India 

CE explained the strong global interest in the EU's cosmetics regulatory framework. 
Regulatory convergence is key for industry, especially with significant markets such as 
China and India, and further dialogue is needed. 

GROW expressed support for further regulatory dialogue with China, and reminded that 
India was invited to attend the ICCR-14 annual meeting in Brussels (June 2020) for the 
first time as Observer.  

b. Value and importance of the ICCR – upcoming meeting in Brussels 

CE stressed the importance and value of the ICCR, and thanked GROW for their support 
especially under the current EU Presidency that is generating additional work. CE would 
be pleased to have both DG Pesonen and Commissioner Breton attend the ICCR-14 
meeting. 

GROW is committed to a successful ICCR cycle as well as the organisation of the June 
meeting. The availability of the Commissioner will be explored. 

4. Other 

CE informed of difficulties with certain Member States who are taking national matters 
on different matters as they feel "Europe is too slow". This creates a fragmented internal 
market while not adding extra safety to consumers.  

CE also raised the need for more and improved communication on the science behind its 
work in order to gain trust as an industry.  

GROW agreed on the important role industry plays vis-à-vis communication outreach. 
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