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The economic analysis concluded that even when derogations are taken into account, a heavy net impact 
remains. Regardless of the scenario considered, this would represent a net market loss of at least 12% of 
the industry’s portfolio by 2040, according to the study. 

As only two of the measures proposed by the CSS have been assessed so far, the cumulative impact of all 
other changes proposed by the Strategy will be bigger. The effect that these changes could have on EU 
chemical exports has not been examined, which could add significantly to the overall impact.  

Martin Brudermueller, Cefic President: “The chemical industry has always been driven by innovation, 
passion for new technologies and entrepreneurial spirit. The results of this study indicate that there could 
be an opportunity for an industry-wide substitution effort to deliver on the goals of the Chemicals Strategy 
for Sustainability. However, there is a lot of uncertainty as to how businesses along the value chain could 
achieve it under the current framework. Industry needs a predictable growth framework for economic 
investments in the coming two decades. For us to meet the many challenges of the Green Deal, we need a 
robust Chemical Industry Transition Pathway.”  

The proposed Transition Pathway should include timelines and measures for the industry to develop 
substitutes and focus on those products where these substitutes could be available first. In this, it should 
build on proven and established approaches such as the risk assessment under REACH. Incentives will be 
needed to create markets for these new chemicals, combined with a doubling down on enforcement of 
REACH and product safety legislation for imports. The package should be complemented by a strong 
innovation agenda to accelerate the development of safe and sustainable-by-design alternatives. Finally, 
the Transition Pathway should also address the other three transitions that the chemical industry has to 
undergo - climate neutrality, digitalisation and circularity.  

The next report is expected to be published in Q2 2022.   
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About Cefic 
Cefic, the European Chemical Industry Council, 
founded in 1972, is the voice of large, medium and 
small chemical companies in Europe, which 
provide 1.1 million jobs and account for 15% of 
world chemicals production. 
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Background information  
 
This report presents the findings of the Phase 1 research which includes an analysis of the economic 
impacts of:  

 The addition of hazards to the CLP Regulation (EC) No. 1272/2008  
 The extension of the Generic Risk Approach (GRA).  

 
The work has followed the EU Commission’s Better Regulation Guidelines where possible.   
Phase 1 ran from February to October 2021. The study scope is the compliance and operating costs 
incurred by chemicals companies which place chemical products on the market (manufacture, import, 
formulation and sale) in the EU-27. The study is based on the contributions from over 100 companies 
representing 67% of the EU chemicals output (as of 2019).   
 
For more information about the report’s methodology and findings please consult our Q&A  
 
A factsheet about the industry’s contribution to the European Green Deal and supplying key value 
chains can be found here  
 
The executive summary and the report can be accessed here 
 
About Cefic  
Cefic, the European Chemical Industry Council, founded in 1972, is the voice of large, medium and small 
chemical companies across Europe, which provide 1.1 million jobs and account for approximately about 
15% of world chemicals production.  
 
Media contact:  -   +32     @cefic.be   
 
About Ricardo Energy&Environment  
 
Ricardo plc is a world-class environmental, engineering and strategic consulting company listed on the 
London Stock Exchange. With over 100 years of engineering excellence, we provide exceptional levels of 
expertise in delivering leading edge and innovative cross sector sustainable products and solutions, 
helping our global customers increase efficiencies, achieve growth and create a clear and safer future. 
Our mission is clear –- to create a world fit for the future. For more information visit www.ricardo.com  
 
Media contact: Ricardo Media Office,   Email: @ricardo.com Telephone: +  (   

  

 




